
When a venue has attracted more
than 27 million music and sports-
fans in 10 years, it's going to be an
appropriate location for the
installation of a substantial digital
signage system. That's the case at
the Air Canada Centre in
Toronto, Canada - where Omnivex
has been selected to power a large
network of digital screens.

Phase one of the digital
signage deployment includes the
use of Omnivex's newest software
product, Moxie, to manage a
network of over 320 LCD screens
at the Air Canada Centre.
Content will include a live video
stream from inside the arena to
ensure fans don't miss a moment
of the action when in the
concourse areas. In addition,
information will aid facility
navigation and promote
upcoming events.

Advertising space on the
screens will provide a new
revenue stream, and augment
traditional print advertising. The
screens have been strategically
placed for maximum impact and
configured in unique ways to add
to the aesthetic appeal of the
facility.

The Omnivex platform was
part of the full, end-to-end digital
signage solution for the Air
Canada Centre developed and
implemented by consulting and
services firm Digital Display &
Communications.

Moxie software, says Omnivex,
provides customers with a sophis-
ticated set of tools for managing
large networks of screens. The
software includes advanced
functionality for user access rights
and managing advertising
networks.
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